
Marketing Coordinator

About menMD:

Guys need a place for all things health and wellness, so we built one. menMD believes in a tailored,
whole-health approach to optimize a man’s life in the bedroom and beyond…

We know that one size doesn’t fit all when dealing with men’s health conditions, so we provide
tailored care that meets individuals where they are in their health journey and accompanies them
to where they want to go. We centralize all a man’s health-related needs under one digital roof,
allowing him to cut right to the chase and get answers, products, and help.

Job description

The right candidate for this role has an innate ability to look at a project, see what needs to be
done, and then relentlessly follow through to complete it on schedule. They’ll do this by having a
solid handle on standard marketing programs and strategies, being detail-oriented, possessing
unparalleled organization, and thinking creatively while adapting to changes.

The Marketing Coordinator position will work closely with multiple departments, and the ideal
candidate should work well with various teams. The right person must be able to juggle project
deadlines while moving essential projects and campaigns through development. The ideal
candidate lives in the day-to-day tasks before them but can quickly step back to visualize the goals
and objectives from a high level and see the bigger picture. This candidate can also naturally see
how workflows can be improved and work with the team to make necessary adjustments.

This role reports to the Director of Marketing.

Roles & Responsibilities:

● Project and campaign management

● Tradeshow coordination and promotional strategies

● Develop new product content and promotional strategies and coordinate new product

launches

● Work with and hold executives, creatives, and media leaders accountable to meet deadlines

and report progress



● Manage marketing collateral inventory and coordinate promotions

● Work closely with marketing team members as well as other internal departments to ensure

projects are on time, on budget, and to spec.

● Create timeline estimates for projects and campaigns, maintaining gantt charts and clearly

communicating priorities, progress, and potential roadblocks.

● Report on campaign performance using various platforms (salesforce, marketing cloud,

google analytics, etc.)

Requirements:

● Bachelor’s Degree
● Minimum of 2 years of marketing experience
● Knowledge of marketing healthcare products preferred
● Project management experience, with an ability to manage multiple projects and tasks while

keeping all stakeholders up to date
● Excellent verbal and written communication skills, with an emphasis on being thorough
● Strong collaboration and facilitation skills
● Strong organization and time management skills
● Self-directed team player who thrives in a fast-paced environment
● Familiarity with Google Suite and Salesforce
● Ability to lift up to 40lbs
● Ability to travel as needed

Benefits

● Medical, Dental, and Vision
● Basic and Supplemental Life Insurance
● MDLive –virtual care available
● 401(k) Retirement Plan with company match
● Unlimited PTO

Job Type: Hybrid

menMD is an equal-opportunity employer. We are committed to creating an inclusive environment
for all employees.




